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michelin Challenge Design tackles 
the future of the pickup

YOUR NEXT 
TRUCK

S T A R T

MICHELIN CHALLENGE DESIGN

B Y  S T E V E N  C O L E  S M I T H

CALL IT THE REVENGE  of the Ameri-
cans:  After getting completely shut out of 
the top 20 spots in last year’s Michelin 
Challenge Design—an annual competi-
tion for most anyone to design a vehicle 
for a theme that changes each year—U.S. 
designers took first and second this year.

Which seems appropriate. This year’s 
theme was “Mobility/Utility/Flexibility: 
Designing for the Next Global Revolu-
tion.” Which, translated into American, 
means “pickup trucks.” If there’s anything 
Americans know about, it’s pickups.

Still, Michelin North America received 
more than 1,200 entries from 73 countries. 
That’s down a bit from last year, when  
the theme was spicier—“Le Mans 2030,  
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Design for the Win,” which attracted 
more than 1,600 entries from 80 countries.

Less spicy or not, designing a pickup 
truck for the future stands to affect a lot 
more people than a Le Mans concept. The 
mandate asked entrants “to design a revo-
lutionary pickup truck or open-bedded 
vehicle with the size, performance, versa-
tility and distinctive new features that 
will dramatically increase sales by appeal-
ing to new customers and regions of the 
world the entrant identifies.” This can 
cover luxury trucks to bare-bones, basic 
vehicles that can help a developing coun-
try survive—even thrive.

“Open-bedded vehicles, or pickups, are 
a growing and increasingly diverse part of 

the global mobility mix,” said Thom 
Roach, vice president of original equip-
ment marketing for Michelin North Amer-
ica. “Pickups have been the top-selling  
vehicles in the U.S. for many years, and 
we are seeing a greater variety of vehicle 
designs, as well as manufacturers enter-
ing this category for the first time.”

Designers responded. “The biggest 
surprise,” Roach said, was the interest 

“from so many unexpected places and 
how designers saw the opportunity for 
these vehicles to meet the needs in their 
respective countries or regions.”

The judges were suitably impressed  
by the variety and quality of the entries. 

“It never fails at the Michelin Challenge  

Design—you’re basically reminded again 
that it has not all been done, and that’s the 
most fascinating aspect of being a design-
er. There’s still much to be discovered,” 
said Chris Chapman, chief designer for 
Hyundai Design North America.

Even so, there was an unusual near- 
consensus for the winner, Josh Sandrock 
of San Diego for his “Volkswagen Type 10 
Pick Up,” which looked like it could go 
into production tomorrow. The majority 
of the debate was over the next few spots.

Chapman joined eight other judges in 
selecting the winners, which took place 
at Michelin North America headquarters 
in Greenville, South Carolina. Those judg-
es were Stewart Reed of the Art Center 

THE WINNERS:  

n FIRST PLACE: Josh Sandrock of San Diego for “Volkswagen Type 10 Pick Up.” (left) 
n SECOND PLACE: The Ohio trio of Daniel Yee of Cleveland, Claire Keys Pytlik of Cincinnati and 
Marcus Hamilton of Columbus, Ohio, for “Michelin ToolBOX Pick Up.” (top)
n THIRD PLACE: Vinod Pakalapati and Surya Konijeti of Pune, India, for “X Pick.” (bottom)
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College of Design, who chaired the jury; 
Michael Gillam, exterior design manager, 
Ram Design, Fiat Chrysler Automobiles; 
off-road racer and four-time Baja 1000 
winner Rob MacCachren; Damien Miche-
lin of Michelin North America; Richard 
Plavetich, general manager of design 
business for Nissan Design America; 
Frank Saucedo, director of the Advanced 
Design Studio at General Motors; Thomas 
Sycha, exterior design manager for BMW 
Group Design; and Freeman Thomas,  
director of strategic design for Ford.

“I think the story of the pickup is  
the freedom they promise,” said BMW’s  
Sycha. “We’ve seen so many entries from 
different countries and different regions 
in the world, and you can see that people 
are looking for this type of flexibility. 
They’re coming from Europe, from Asia, 
from India, from China—everywhere you 
can see people have different needs.”

There is no cash prize, but representa-
tives from the first-, second- and third-
place winners will be guests of Michelin 
at “Movin’On by Michelin,” the global  
sustainable mobility event that will be 
held in Montreal next May. Their designs 
will be displayed at the event, and they 
will participate in a private portfolio  
review with members of the jury and  
other top designers. Winning the chal-
lenge can give a designer an enormous 
jump-start toward a career—just ask last 
year’s winner, Tao Ni of Wuhu, China, 
who penned “Infiniti Le Mans 2030.” He 
has been in demand since, and he was 
recognized at a press conference at the  
24 Hours of Le Mans.

So what’s next? That would be “Miche-
lin Concours d’Elegance 2050–Future 
Classic.” And here’s the theme: “A presti-
gious mobility festival in 2050 will cele-
brate classic vehicles from the year 2025. 

Michelin Challenge Design invites you to 
design a vehicle for the year 2025 that be-
comes a classic and defines, or represents, 
this transitional era in automotive design 
and technology and will win the Michelin 
Concours d’Elegance 2050. Your design 
may feature an established brand or one 
currently unknown; it can be among the 
first to feature innovative elements and 
characteristics or perhaps the last to uti-
lize certain technologies.

“Your entry should clearly present the 
compelling visual story behind your vehi-
cle. What makes it distinct and collect-
ible? What makes it a classic? Does it 
stand as the pinnacle of 140 years of vehi-
cle design or signal a complete break with 
the past?”

There’s an entry form at michelin 
challengedesign.com, and you have until 
March 1, 2018, to submit your entries.  

S T A R T

IN ALPHABETICAL ORDER,  
THE FINALISTS:  

n Antoine Alaurent of Saucats, France,  
and Benoit Aubertin of Ciboure, France, for 
design entry “Woodcutter Climber;” 
n Hawon Jang of Ansan, Gyeonggi-do,  
South Korea, for “Mini Square;” (left)

n Wojciech Jurkowski of Kracow, Poland,  
for “Renault Subtil;” 

n Yixing Liao, Wei Wang, Hangbin Xu, Kang 
Zeng, Daiqi Fan and Jiali Han of Hangzhou, 
China, for “UFORCE 16;” 

n Alfred Munkenbeck of London for  
“Sherpa;” (top)

n Li Pengliang and Sun Hongyang of  
Zhengzhou, China, for “Oasis;”
n Thomas Weger of Edgerton, Wisconsin,  
for “MSW Pick Up.”




